Tha current job market ks el
fur sissics. Anyone who has
done & job search recently
will know haow tough it is in
some of the markel sectors
and geographics

Across the glebe, people
will sovk to blame these diif
culthes on the slow coonomy
The fact is, like many other
things in life, economies an:
eyclical and to focus on
whether i good or bad s a
misl point, says Bryan Hat-
tingh, CEO of leadership so-
lutions group Cycan.

He says what is important
is to determine the various
imperatives to ensuring con-
tinued growih and success in
your personal and profes
sional lives. One of these s
the importance of personal
branding.

As often happens as
econambes slow, alk of the re-
cesslon is everywhere, and
South Africans are feeling it
hardest in their pockets. But
tha truth 15 that the job mar.
ket bs doing OK,

Your morigags costs may
b soaring, bul your career is
ot necessarily going to take
& dive. That's because it's af-
fecied less by economic indi-
calors than it is by the severe
skills shortage that has come
to the fore as grey-haired
white males retire, gencra-
tion Xers focus on family and
Yors build their own busi-
TssES

Thie dearth of good people
has become so critbeal, that
high-calibre employees will
e in demand for years o
come, and 1t's unlikely that an
economic downturn will re-
ally affect the job markel

With that in mind, what
Tollows is some advice for job
seqrching, whether the econ-
amy is good or bad.

Management gura Tom
Peters first introduced the
concept of “Brand You" in
1997, challenging people o

Personal branding will set you

ap art i a

think of themselves in @ new
Wy

"Regardless of age, re
gurdless of position, regand.
Bess of the business we hap
pun to be i, all of us need 1o
uapderstand the impartasce of
branding. We are CEOs of
our own cempanies: Me Inc.
To b in business today, our
must important job s to be
head markoter for the brand
called You.™

Just &s companies under
stand the mportance of
branding. Peters wrole, to
survive and prosper ln il
new workd of work., "our most
important job is w be head
marketer for the brand called
You"., Back thien, Peters'
views were novel, loday em-
bracing the concept Is a ne
cessity for survival

Yed many peopde reslss the
idea of marketing them.
selves, despite thi reality that
personal branding and the
ahility to kentify and marker
what sots you apart is vital in
BNy CCOTWATY

There is no right way 1o se-
cure the best position, bui 1o
incrense your chances you
ned fo use a variely of strle
gles and resources

To begin, you need to con.
duct & self assessment o kden
tify your skills, abilities, val-
ues, and aspirations, and you
nind 1o klentify organisations
that will make the best use of
your tilents.

Because most of our wak:
g hivurs are spent ul work, it
is important to invest time in
conducting a personal assess
mnd

Ask yoursell what ks jm:
portant to you personally and

Lkt
Cywan

prufessimally Da you mind a
boang work weekT 15 relocat boa
an aption?

What aboul trave] as part
of the job? Ave you seeking
ndvancemaenmn?

Are you looking for a chal-
lenge in your next situation?
Or are you perhaps looking
for more balance between
your porsonal and profes
stonal lives?

Think about the accom
plishments you have achibeved
nnd the underlying skills you

LN

A shill st is important be-
CAUSE YO CAR use il o more
vasily wbentify arcas whens
you excel, identify which
Ekills muatch an employer's
needs, target your skills w
specific jobs, a5k meaningiul,
relevant and smart guesthons
during an interview, and as-
535 the level of 01

The results of your sclf-as
sessment can then b applied
to crafting a résumé that
stidids oul frodm e rest as
will a3 evalusting possible
Jobvand career optons that in-
terest you

Remember thot network-
ing is & highly effective sirat-
egy in almost any job market
Networking can help you ob-
tain information about indus
try segments and the kinds of
Jobs avallable, give you deas
for brainsworming o develop
effective job-search strate
gles, and yield introductions
e mew people who may pro
wide even more information,
eas, and introductions. Met-
wuorking is critical and when
done well, yields dividends
Tur your search,

Networking doesn’t mean
asking people to Mnd you a
Job; i means wsing your con-
nections w find opportuni-
this to identify and wrget an
employer through personal
connections.

Duon't be afraid to use your
network, Everyone has one,
wmd the foundation is every
o you know, plus everyane
these people know The peaple
you Know inchude colleagues.
clients, vendars, and [riends,
as wiell as people you may see
only occasionally

People like 1o be helpful
Talk 0 everyone you know
and liot them know what you
e ook bng For. You huve to bo
willing to ask fur help, be
cause this s where you can’t
v bt all by yoursell

Also, think about how you
can contribute to your net-
work, 1vod just benefit from it
Information that you acquire

slower Jol) market

during your job search is
sumuthing you can share
with peaphe in your network
One way 1o extend your et
work 15 1o become acthve in
professional  asseciations.
ldentify ane or more assocka-
tions that mesh with your in-
bervsls

Dring what you can do to
make yoursell and your albil
s visible is effective in
banllding your network,

Al meelings, Lk 1o speak
ers about ihelr work, have
barsiness cards (o hand out as
you et and tlk Lo people

Prepare a brief pilch to
tell people about your search
and what you're looking for. 1If
you don't advertise yourself,
o o s will,

Yol never konow whene a
Job lead will come from, so
you need to be talking to as
many peaple a5 poasible.

Finally, bear in mind that
career lnearity s out. As Pe
1&rs Sy, & career 1 a portlo
lio af projects that teach you
nivw skills, gain you new ex-
pertise, develop new capabili-
Lius, grow your colleague sot,
and constantly relmvent you
s braumd

Do ot make yoursell a
slave 1o the concept of o ca
feer lodder; rather relnvent
yoursell regulary

Peters recommends writ:
ing your own mission state-
memnt, o guide you as CEO of
Il Do, 'Whint turns you on?

s this simple You am a
brand. You are in charge of
your brand. There ks no skngle
path o success. And there 1s
no o right way to creste the
brand called You, Except this:
Start today Or else"™



